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Feeding for a Promising Future – No Kid Hungry Campaign 
Statewide Assessment Analysis Summary 

 
 

The Georgia No Kid Hungry Survey asked respondents to provide vital information and insights 
regarding the barriers faced by service providers currently offering meal services to children and the 
opportunities to support service providers wanting to increase their meal services for children in need. 
 
The Georgia No Kid Hungry Survey was disseminated online to 1,255 summer and afterschool 
programs providing meals throughout Georgia: 173 providers partially completed the survey and 155 
providers completed the survey.  The following organizations contributed to the list of 1,255 potential 
survey respondents (in alphabetical order): 

 America’s Second Harvest of Coastal Georgia 
 Atlanta Community Food Bank 
 Feeding the Valley Food Bank 
 Food Bank of Northeast Georgia 
 Georgia Department of Early Care & Learning: Bright from the Start 
 Georgia Department of Education 
 Georgia Department of Human Services –Division of Family and Children Services 
 Golden Harvest Food Bank  
 Governor’s Office of Children & Family 
 Middle Georgia Community Food Bank 
 United Way of Metropolitan Atlanta 

 
The most popular category of survey respondents was non-profit at 50%.  The non-profit classification 
was followed by 39.4% of respondents identifying as a school or school district and faith-based 
organizations at 18.1%.  State/local government agencies and food pantries made up the remaining 
categories at 8.4% and 3.9% respectively. 
 
KEY SURVEY RESULTS 

 

Age Groups Served 
Survey respondents indicated serving children of all ages from 0-18 years.  Survey results indicate 
that children ages 6-11 are the largest segment served, with 90.3% of respondents reporting that their 
clients include this segment.   15-18 year olds represent the segment served the least by Georgia’s 
feeding programs.  Other age groups are served 2 or 3 times more than 15-18 year olds, who are only 
served by 32.9% of organizations.  The disparity in age groups served may partly be explained by the  

Child and Adult Care Food Program (CACFP) reimbursement guidelines.  CACFP is a federal 
program that provides reimbursement for healthful meals and snacks served to children and adults.  
Currently, the below groups eligible for reimbursement: 

 Children age 12 and under 
 Migrant children age 15 and younger 
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 Youths through age 18 in the Area Eligible Snack and Meal Program and in emergency 
shelters 

 Functionally impaired children through age 18 in child care centers or day care homes. 
 Functionally impaired adult participants or adults age 60 and older enrolled in an adult day 

care center 

After School vs. Summer Feeding Programs 
Most organizations are equipped to feed children during the school year, but not during the summer 
months.  While 93.5% of respondents stated that they provided after-school programs, only one 
quarter organize a summer feeding program.  Summer feeding programs represent an area of 
opportunity for these organizations as many are interested in offering some form of summer program.  
34% of respondents selected the Summer Food Service Program as a food program they would like 
to provide in their community. 
 
Snacks Only vs. Meals  
Survey participants expressed interest in providing after school programs and/or summer meals to 
students but many may be unable to do so due to a lack of resources.   

o 98 organizations indicated that they are an After School program currently serving snacks 
only.  When asked if they would be interested in also serving meals if they received additional 
support, 60.2 % said yes while 30.6% wanted to know more 

 
SNAP Outreach & Enrollment  
Only 14.2% of survey respondents were interested in conducting Supplemental Nutrition Assistance 
Program (SNAP) outreach and only 11.6% were willing to provide SNAP enrollment services.  
Furthermore, when asked what factors would influence an organization’s willingness to provide SNAP 
outreach, respondents indicated that funding and know-how were the most important.  60% of survey 
respondents agreed or strongly agreed that more know-how would help increase their SNAP 
outreach.  One of the three campaign focus areas is to increase the number of agencies participating 
in the State SNAP Outreach Partnership by 30%.   Based on survey results, core strategies to 
achieve this objective should be enhanced. 
 
Collaborative Efforts Supporting Meal Services  
Feeding programs primarily partner with non-profit organizations and government agencies for 
funding and food donations.  When asked what type of organizations they work with to feed children, 
respondents’ most popular responses were non-profit (32.3%), school/school district (30.3%), and 
state/local government (30.3%).  It is also worth noting that 20% of participants selected not 
applicable, indicating that they do not work with other organizations.  An important area seems to be 
missing as less than 20% of survey participants reported collaboration with food banks and less than 
10% of survey participants reported collaboration with food pantries. 
 
An important finding is the lack of collaborative transportation.  Although transportation is a significant 
hindrance to children’s participation in youth programs,only 7.1% of respondents work with other 
organizations to provide transportation.   
 
Increasing the Capacity of Service Providers 
Survey respondents indicated that a wide range of factors affect their ability to provide adequate food 
for the children they serve.  When respondents were asked to indicate their agency’s needs based on  
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level of importance funding for programs, more food, staff capacity and training were among the top 
four out of nine choices. 
 
Survey results indicate that organizations are interested in providing after school programs and/or 
summer meals to students, but are unable to do so due to a perceived lack of resources.   

 Out of 129 current After School programs, 59.7% want to know more or would readily feed 
children during the summer if they received additional support.   
 

 
KEY LEARNINGS & RECOMMENDATIONS 

The Feeding for a Promising Future – No Kid Hungry Campaign has elected the right set of campaign 
goals by promoting federally funded programs like after-school meals programs, summer meals and 
the Supplemental Nutrition Assistance Program to feed kids in need in Georgia.  Based on the 
assessment results and campaign goals, below are key learnings that lead to low-hanging fruit or 
easy to implement strategies that would advance the campaign in Georgia. 

Learning # 1: 
Despite the fact that agencies listed more food as the second highest need based on level of 
importance only following funding, less than 20% of survey participants reported collaboration with 
food banks and less than 10% of survey participants reported collaboration with food pantries. 
 
Recommendation #1: 
Creating better access and support for connecting non-participating organizations to the federal 
nutrition programs to create additional support for providing nutritious meals to children is a primary 
approach for the No Kid Hungry Campaign. Additional options also include leveraging the GFBA’s 
network to deepen the collaboration with food banks and food pantries to better support meal 
providers who wish to serve more youth, but access to food is a barrier.   
 
 
Learning #2:  
The schools who apply for the 21st Century Community Learning Center Grant (21st CCLC)* are 
restricted from using any portion of the grant award for snacks or meals, but are required to provide 
snacks for after-school participants.  At this time none of the 21st CCLC programs in Georgia are 
participating in the CACFP federal reimbursement program.  If all 248 after-school program sites 
participated in CACFP, approximately 18, 600 additional children would receive an after-school meal 
leading to an estimated $8,604,360 in federal reimbursements. 
 
Recommendation #2: 
Increase participation in CACFP with an outreach campaign targeted at the Georgia Department of 
Education’s 21st Century Community Learning Center Program, thereby enrolling an additional 248 
program sites.  
 
Learning #3: 
Only 14.2% of survey respondents were interested in conducting Supplemental Nutrition Assistance 
Program (SNAP) outreach and only 11.6% were willing to provide SNAP enrollment services.  
However, when asked what factors would influence an organization’s willingness to provide SNAP 
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outreach, 60% of survey respondents agreed or strongly agreed that more know-how would help 
increase their SNAP outreach.   
 
Recommendation #3: 
Enhance dissemination of information and capacity building training related to resource opportunities 
for nonprofits through the State SNAP Outreach Program. 

 

 


